


Of cial Pride Guide

* Bigger and Better! The all-glossy Of cial Pride Guide gives you

WHAT |S TH E 2008 OFFICIAL more room _to shine?, and nestles your ad among must-attend events.

: * Double Circulation! At 120,000, the circulation for The Of cial
PRIDE G Ul D] =% Pride Guide is double that of the competition.
. * Lower Prices! Your advertising dollars go further
in The O cial P ride Guide.
* Lasting Impact! Putting your advertising dollars behind Pride Toronto
entertainment schedules, artist bios and a plethora helps keep the festival alive. This makes a connection to attendees that

of must-have information for attendees, and is broughttoyou ;M9 other guide can offer.
by the organization that has produced the festival for 27 years. : * Readership over 400,000!

This 80 page, full colour glossy program guide lists all
Pride events happening throughout the month of June. It
is the essential reference to Pride Week, containing maps,

’ ' WHY SHOULD ®U BE ASSOCIATED
-~ WITH PRIDE WEEK?
* One of Canada’s largest arts and cultural festivals
POSITION AND SIZE EARLY BIRD RATE LATE RATE M. 90% Brand Awareness in Ontario (7.5 million people)
(BEFORE APRIL 20, 2008) (AFTER APRIL 20, 2008) § § *  Best known event in Ontario after the CNE
OBC - Outside Back Cover $5785 $6000 . * Over LMillion in attendance
IFC - Inside Front Cover $4984 $5500 : : WHO READS THE PRIDE GUIDE?
. : ¢ * 41% with annual income of $50,000 or more
IBC - Inside Back Cover $4984 $5500 : |« 40% have a university degree
Full Page $4450 $4950 i * 57% are between the ages of 19-39 years
Half Page $2800 $3050 i * 71% agree “I choose to do business with companies
1/4 Page $1700 $1850 : that visibly support queer events”
1/8 Page $800 $900 : HOW MANY PEOPLE SEE
: THE PRIDE GWDE?
* Dy . . : 120,000 Rinted
Prices not inclusive of taxes ¢ * Readership of 400,000 — that’s larger than most
PREMIUM PLACEMENTbeside programming descriptions for : {  newspapers!
June 27, 28, 29): additional 15% : * Distributed throughout the GTA through
N . ” : NOW Magazine and other outlets
PREFERRED PLACEMENT (your choice elsewhere in the book): additional 10% : . * The Of cial S ouvenir keepsake for Pride Week 2008

COMMUNITY GROUP DISCOUNT: 30% ECONOMIC IMPACT OF PRIDE WEEK

*  $99.1M in Economic Bene ts to the region

BOOKING [EADL'NE 5PM, FRIDAY MN 9-|H * $391 per-p_erson (average) spending by non-locals

*  22% of visitors stay for four days or more

www.pridetoronto.com



